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Why is AI suddenly
everywhere?



Or more specifically 
Generative AI?



Meet your Personal
Assistant



ChatGPT has almost one billion users per 
month - nearly one in eight people 

globally



Some experts suggest that AI will be 
1000x more powerful by 2030 than it is 

today



Invention of the 
Transformer
Architecture



Everything is a 
Language

Videos

Images Stock Market

DNA

Text on the Internet

Music



Wikipedia

Over 70,000 
books

All web pages 
since 2008



Large Language Model
(LLM)

Videos

Images Stock Market

DNA

Text on the Internet

Music



Generative AI can Boost 
Productivity



Blogpost
Using ChatGPT to write a blog 
post.



Event agenda
Using ChatGPT to generate 
an event agenda











Generative AI can Spark
Creativity



Images



Midjourney



Pope Francis wearing a long, white 
puffer jacket inspired by Balenciaga.



Photoshop











Animation





Animated Drawings from Meta AI Research

https://sketch.metademolab.com/

https://sketch.metademolab.com/


Music



https://google-research.github.io/seanet/musiclm/examples/

Audio Generation from Google Research

https://google-research.github.io/seanet/musiclm/examples/


3D



3D

app.3dfy.ai

https://app.3dfy.ai/


3D

Blockade Labs

https://app.3dfy.ai/


Data integrity and fact checking (including currency 
of information)

Privacy concerns

Laziness and the potential to de-skill ourselves
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Metaverse & AR



Metaverse is not a novel 
concept

More immersive 
experience

“In the metaverse, you’ll be able to do almost anything you 
can imagine — get together with friends and family, work, 
learn, play, shop, create — as well as completely new 
experiences that don’t really fit how we think about 
computers or phones today.”

- Mark Zuckerberg



Microsoft Mesh enables organizations to create custom, 
immersive experiences that provide a new way to connect.









Potential for greater levels of engagement

Technology rarely takes over the jobs humans love 
doing
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Omnichannel Strategy



Past 2 years have been Virtual & sometimes Hybrid



In-Person is now back!



What’s the future of events?

In-Person?

All of the above

And everything in between

Virtual? Hybrid?

or even Metaverse?



There are new expectations
Format

In-Person Events

Micro Events

Virtual Events

Hybrid Events

Metaverse Events

Data
Personalisation

Lead Generation

Event ROI

Boosting 
Revenue

Community 
Year-Round 

Engagement

Always On Digital-
First

Learning & 
Networking

Content
TV Quality

On-Demand

Real Time 
Optional

Microlearning



But some things have not changed

Education Engagement Entertainment Selling



We need to adapt. Else there are 
risks.

The Status Quo

● Unconnected events
● Impersonal experiences
● Boring webinars
● Expensive hybrid events

Risks

● Declining Registrations
● Unengaged Audience
● Uninterested Sponsors
● No Event ROI



Companies that will 
thrive are adopting an

Omnichannel Event 
Strategy



Omnichannel Event Strategy

An omnichannel event 
strategy consists of 
complementing 
annual face-to-face events 
with digital experiences all 
year round.



The B2B buyer has evolved



Channels

Email

In-person

Phone

Supplier website

Procurement 

Department

Mobile app

E-procurement portal

Video conference

Web chat

Google / Web search

B2B buyer explores

during the decision journey

Source: McKinsey & Company Global B2B Pulse, Dec 2021



Rule of Thirds

Traditional Interactions
In-person meetings, direct mail, fax, etc.

Remote Human Interactions
Phone calls, video calls, emails, etc.

Digital Self-Serve
Website, e-commerce, chatbot, search, 
mobile app, etc.

How B2B customers identify & research new 
suppliers

Aug
’20

Feb
’21

Dec
’21

Source: McKinsey & Company Global B2B Pulse, Dec 2021

29%

49%

22%

32%

35%

34%

33%

34%

33%



B2B Sales is now resolutely
Omnichannel



Marketing & Sales
need to work closely together 

more than ever



VS

In-Person Online

Retail 
Used to be a time when this was competition



Omnichannel is about putting the 
Customer at the centre







Brands need to adopt an 
omnichannel event strategy



An omnichannel event strategy uses all channels 
to reach attendees in a unified experience, 

amplifying an event's impact and 
strengthening brand affinity
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We’ve been here before - Think about the 

invention of calculators or the introduction of 

Internet/Apps



Artificial intelligence will not replace events 
professionals

Events professionals who use artificial 
intelligence will replace the ones who don’t
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Thank You! Connect With Me!

https://www.linkedin.com/in/
danielgerardtjan/
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