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Distinct languages, economies,
cultures, and consumption patterns
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~--changes & globalization
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Fastest
Growing
Middle Class

By 2030, Asia could
represent
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How Asians Live
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Account for
>50% of global_
consumption' FEE
growth in th%
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Asia's Growth Drivers
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Urbanisation Technology & Human Capital
Digitalisation Development
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Impact on Asian Society
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Rising Well-informed Shifting High
middle class & increasingly societal values connectivity
sophisticated consumers & aspirations



Changing Socio-Economic Trends

How Asians Live
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- Rural - Urban

< Home to highest number
of megacities globally

_+ China &India tops the chart
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Significant
investments
mfrastructur

Physical & Digital
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Public Tran:
facilitating
mobility &

connectivit
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Reshaping of

Rise of mall culture

Home to 10 of the world'’s
largest malls in Asia
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Rapid digital
& technology
adoption ‘-

Accelerated economic growth
& technological transformation

Asia leading the 5G wave
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Convenien
& Speed
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Smart living
through
technology




How Asians Live

Technology
& innovatic
breaking &
age barriers’
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Banking &
Digital Payme

High adoption & penetration

Mobile ba kg
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Mass usage
M-commerc

- Cashless Lifestyle
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Smile to Pay < il




How Asians Live

Asia’s e-Commerce
market projected
to grow 11.63%,

to USD 2.8 trillion
in 2027

*Figures from Statista



China's R19
Singles Day seﬁ

Shopping Record:
RMB 540.3 billion
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Rising literacy levels
value of education*™

A leveler & opportunity creator

L o
[ [
® ®
>50%°¢ . >52%:*
. ® L
of China’s population ® of South Korea's [
expectec_i_ to have o population hold a )
_+highereducation @ tertiary degree Py
T, DY 2030 s
' [




How Asians Live

Generational

shift in
interpretatigny £ b s
of wealth o

Lifestyle vs wealth accumulation
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Changing
Consumer
Behaviour

Mass market to
premium products

~ Emphasis on quality

~+_Entertainment, discovery
] social engagement
: '--_"'__WIth frlends e
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Growing
awareness '
of health &
wellness

Change in diets & activities




Changing Socio-Economic Trends

How Asians Work
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How Asians Work

Constant
drive for self-

improvement

Growing emphasis in
education & upskilling

Competitive work
environment




How Asians Work

views on
work & jobs

Flexibility & work-life balance

Individual aspirations




60% of
employees
in Asia




How Asians Work

Rise of
the gig




Growing |
services set




How Asians Work

Round-
the-clock
economy







High aspirations™
to run own =~
business

amongst young,. '




Changing Socio-Economic Trends

How Asians Play
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Rise of

tea & coffee
culture




@ @ @ How Asians Play

Dining out’ "
an Asian
past-time = .




How Asians Play

Couch
& home
streaming¥

Comfort & convenience
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How Asians Play

| | o
Rapid growth\ /\
of dlgltal |
entertainment’
& gaming
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,&;a Pacific's géming
market to reach
$124.8 billion by 2025
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Impact of
influencer
marketing




How Asians Play
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How Asians Play

Desire to
travel &
experienc

New destinations
and experiences

Beyond traditional activities
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Fashion
& Beauty




How Asians Live

& fithess
activities
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